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The Book This is the story of a persistent problem and the child who isn't so sure what to make of it. The longer the problem is avoided, the
bigger it seems to get. But when the child finally musters up the courage to face it, the problem turns out to be something quite different than it
appeared. What Do You Do With a Problem? is a story for anyone, at any age, who has ever had a problem that they wished would go away.
It's a story to inspire you to look closely at that problem and to find out why it's here. Because you might discover something amazing about
your problem and yourself.
What Do You Do With an Idea? Intuitive Entrepreneurship is a complete guide on how to successfully establish and operate a startup
company. It provides step-by-step instructions for first-time entrepreneurs, as well as comprehensive guidance to assist early-stage business
owners.Readers will find insights about: -What it takes to be an entrepreneur-Fundamentals of a solid business plan-Legal structures (C-Corp,
S-Corp, LLC, Partnership, Co-op)-Equity dilemmas (Founders, Investors, Employees, Advisors)-Fundraising (Pitch, Angel Investors, VCs,
Government Grants)-Operation (Accounting, Online Presence, Human Resources)-Pivoting and reinventing your business
The Amazing Idea of You This book "The Anatomy of an idea" will unpack the different perspectives to discovering, iterating, pivoting, and
executing ideas that will eventually become great businesses.The book will not only show you "how to spot problems, needs or gaps", but it
will unveil twenty-five scenarios of generating business ideas with at least one at the end of each chapter. Somewhere between scribbling your
idea on a sheet of paper and starting a business, there's a process you need to go through that essentially determines either your success or
failure in business. Oftentimes, would-be entrepreneurs get so excited about their "epiphanies"-the moments when they imagine only the
possibilities of a given idea and neglect to check its viability. Of course, sometimes the idea works anyway, despite a lack of market
research.Unfortunately, other times, the idea crashes and burns, halting a business in its tracks. This book will help you avoid the latter. This
"how-to" on discovering and researching your business idea is just what you need to keep your business goals on track. Case studies and
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examples would be used to buttress some of the international best practices for discovering ideas that would go global and turn out in multibillion-dollar business. It is time to take off. The book will also leverage examples of entrepreneurs out there that have gone through this route
and showing how they got to the top.
Made to Stick His analysis of these procedures reveals that the Illuminated Books were produced in small editions and not, as is assumed,
one copy at a time and by commission.
Transforming an Idea Into a Business with Design Thinking This user-friendly guide is ideal for those who have a business idea or already own
a business. The Idea Guide: The Step-By-Step Guide for Planning and Starting Your Own Business helps readers evaluate and plan their
business effectively. In each step, readers answer simple questions that address each key business issue.The result -- any level of
entrepreneur from beginner to expert can complete an effective business plan and thorough evaluation of any type of business.Steps include:
setting the right price, identifying customers, anticipating future trends, staying ahead of the competition, and getting loans from banks and
investors.The workbook was written by entrepreneur and business consultant David Ceolin, a former banker specializing in small and medium
enterprises.
How to Turn Your Million Dollar Idea Into a Reality (from the Man Who Sold MCG) The New York Times bestselling authors of Reverse
Innovation and How Stella Saved the Farm distill more than a decade of exclusive research into one short, powerful, action-oriented book.
Companies stumble when they imagine that innovation is mostly about ideas. The reality is that ideas are only beginnings. Indeed, even a
company with the world's best idea still faces a devilish challenge: it must build the business of tomorrow without endangering the business of
today. Vijay Govindarajan and Chris Trimble are the world's leading authorities on the successful management of innovation. In Beyond the
Idea, they distill more than a decade of research and insight into a practical, accessible, read-at-one-sitting handbook that offers invaluable
guidance for anyone charged with making innovation happen: executives, managers, consultants, project leaders, and teams. By offering
specific action steps, Beyond the Idea extends the elegant conceptual insights from How Stella Saved the Farm, Govindarajan and Trimble's
parable. Beyond the Idea shows exactly how to: - Build a team with a very particular structure, one that makes it possible to simultaneously
build something new and sustain what exists. - Manage any innovation initiative as a disciplined experiment. - Implement three distinct models
for moving from ideas to action. Beyond the Idea is an essential book for any business that recognizes that innovation always has been, and
always will be, the key to long term growth and vitality.
Beyond the Idea
The Idea of Things A different way of discovering and developing the best business ideas Jack Welch once said, "Someone, somewhere has a
better idea." In this myth-busting book, the authors reveal that great business ideas do not spring from innate creativity, or necessarily from the
brilliant minds of people. Rather, great ideas come to those who are in the habit of looking for great ideas all around them, all the time. Too
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often, people fall into the trap of thinking that the only worthwhile idea is a thoroughly original one. Idea Hunters know better. They understand
that valuable ideas are already out there, waiting to be found - and not just in the usual places. Shows how to expand your capacity to find and
develop winning business ideas Explains why ideas are a critical asset for every manager and professional, not just for those who do
"creative" Reveals how to seek out and select the ideas that best serve your purposes and goals and define who you are, as a professional
Offers practical tips on how to master the everyday habits of an Idea Hunter, which include cultivating great conversations The book is filled
with illustrative accounts of successful Idea Hunters and stories from thriving "idea" companies. Warren Buffet, Walt Disney, Thomas Edison,
Mary Kay Ash, Twitter, and Pixar Animation Studios are among the many profiled.
Species
The Idea Hunter Break into the Bestselling Young Adult Market with this IndispensableGuide! Whether you're just getting started or are on the
hunt foran agent or publisher, Writing Great Books for Young Adults is your completeinsider source on how to succeed in the flourishing world
of YA fiction andnonfiction. In this updated and revised edition, veteran literary agent ReginaL. Brooks offers invaluable advice for YA writers
on everything from shapingyour novel to crafting the perfect pitch for your book. Learn How To: ·Develop an authentic, engaging voice and
writing style ·Construct dynamic plots that will resonate with readers ·Avoid common pitfalls related to tone and point of view ·Navigate the
emerging genres of YA nonfiction and New Adult ·Create an exceptional query letter and proposal that willgrab the attention of agents and
publishers You'll also discover how successful film adaptations like Harry Potter and The Hunger Games have broadened the market for your
book.Filled with tips and advice from agents, editors, and popular YA authors,Writing Great Books for Young Adults is your ticket to an
incredible YA career! "Brooks offers writers who are serious about attractingteen readers solid guidance through the creation process of writing
YA fiction."—LibraryJournal
The Idea Factory The real story of what it takes to risk it all and go forbroke. Conventional wisdom says most startups need to be in
SiliconValley, started by young engineers around a sexy new idea, andbacked by VC funding. But as Mikkel Svane reveals inStartupland, the
story of founding Zendesk was anything butconventional. Founded in a Copenhagen loft by three thirty-something friendslooking to break free
from corporate doldrums, Zendesk Inc. is nowone of the hottest enterprise software companies, still rapidlygrowing with customers in 150
countries. But its success wasanything but predestined. With revealing stories both funny andfrank, Mikkel shares how he and his friends
bravely left securejobs to start something on their own, how he almost went brokeseveral times, how they picked up themselves and their
families totravel across the world to California and the unknown, and how thethree friends were miraculously still together for Zendesk's
IPOand (still growing) success. Much like Zendesk's mission itself—to remove friction,barriers, and mystery in order to make customer service
easier andmore approachable—Startupland removes some of themyths about startups and startup founders. Mikkel's advice,hard-won
through experience, often bucks conventional wisdom andentrepreneurial tropes. He shares why failure (whether fast orslow) is awful, why a
seemingly boring product or idea can be themost exciting, why giving back to the community is as important asthe bottom line. From how to
hire right (look for people who arenot offended by swearing) to which personas generate the highestresponse rates, Mikkel answers the most
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pressing questions from theperspective of someone still in the trenches and willing to sharethe hard truth, warts and all. While there are books
by consultants who tell you how to buildbusinesses, or by entrepreneurs now running billion-dollarbusinesses, there are few books from
people still in the trencheswho acutely remember the difficult daily decisions, the thrill (andfears) of the early days, the problems that scale with
growing abusiness, and the reason why they all went on the adventure in thefirst place. Startupland is indispensable reading for
allentrepreneurs who want to make their ideas the next big thing. Thebook will inspire and empower you to follow your own dream andcreate
your own story.
The Most Powerful Idea in the World Innovation is everywhere. In the world of goods (technology), but also in the world of words: innovation is
discussed in the scientific and technical literature, but also in the social sciences and humanities. Innovation is also a central idea in the
popular imaginary, in the media and in public policy. Innovation has become the emblem of the modern society and a panacea for resolving
many problems. Today, innovation is spontaneously understood as technological innovation because of its contribution to economic
"progress". Yet for 2,500 years, innovation had nothing to do with economics in a positive sense. Innovation was pejorative and political. It was
a contested idea in philosophy, religion, politics and social affairs. Innovation only got de-contested in the last century. This occurred gradually
beginning after the French revolution. Innovation shifted from a vice to a virtue. Innovation became an instrument for achieving political and
social goals. In this book, Beno t Godin lucidly examines the representations and meaning(s) of innovation over time, its diverse uses, and the
contexts in which the concept emerged and changed. This history is organized around three periods or episteme: the prohibition episteme, the
instrument episteme, and the value episteme.
Blake and the Idea of the Book "The Most Powerful Idea in the World argues that the very notion of intellectual property drove not only the
invention of the steam engine but also the entire Industrial Revolution." -- Back cover.
The Idea of Him Clutter has a negative effect on your life. You want to live differently, but you haven't been able to make progress. Marcie
Lovett, author of The Clutter Book, will motivate you to make the changes you want. Learn to let go of what you don't need and find room for
what you value. The direct, accessible writing style and interactive exercises will inspire you to succeed. In this book, Marcie guides you
through the process of letting go of the clutter that is keeping you from achieving success. Whether your clutter is caused by things,
commitments or thoughts, Marcie encourages you to make the choices to conquer your challenges. If previous attempts at letting go of clutter
have not been successful for you, you will benefit from the motivation and wisdom Marcie offers. Written in a straightforward and accessible
style, filled with insight and real-life stories, the book enables readers to learn from the experience of others and overcome obstacles to
success. You will understand why you keep clutter, save time and money by avoiding unnecessary purchases, discover the habits that hold
you back, find ways to fight procrastination and create systems that allow you to retrieve and return items. Whether you want to live with less
or live with what you have, this is the book for you.
The Idea Guide NEW YORK TIMES BESTSELLER · The instant classic about why some ideas thrive, why others die, and how to improve
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your idea’s chances—essential reading in the “fake news” era. Mark Twain once observed, “A lie can get halfway around the world before the
truth can even get its boots on.” His observation rings true: Urban legends, conspiracy theories, and bogus news stories circulate effortlessly.
Meanwhile, people with important ideas—entrepreneurs, teachers, politicians, and journalists—struggle to make them “stick.” In Made to Stick,
Chip and Dan Heath reveal the anatomy of ideas that stick and explain ways to make ideas stickier, such as applying the human scale
principle, using the Velcro Theory of Memory, and creating curiosity gaps. Along the way, we discover that sticky messages of all kinds—from
the infamous “kidney theft ring” hoax to a coach’s lessons on sportsmanship to a vision for a new product at Sony—draw their power from the
same six traits. Made to Stick will transform the way you communicate. It’s a fast-paced tour of success stories (and failures): the Nobel Prizewinning scientist who drank a glass of bacteria to prove a point about stomach ulcers; the charities who make use of the Mother Teresa Effect;
the elementary-school teacher whose simulation actually prevented racial prejudice. Provocative, eye-opening, and often surprisingly funny,
Made to Stick shows us the vital principles of winning ideas—and tells us how we can apply these rules to making our own messages stick.
BONUS: This edition contains an excerpt from Chip Heath and Dan Heath's Switch.
The Idea in You Big data entrepreneur Allen Gannett overturns the mythology around creative genius, and reveals the science and secrets
behind achieving breakout commercial success in any field. We have been spoon-fed the notion that creativity is the province of genius -- of
those favored, brilliant few whose moments of insight arrive in unpredictable flashes of divine inspiration. And if we are not a genius, we might
as well pack it in and give up. Either we have that gift, or we don’t. But Allen shows that simply isn’t true. Recent research has shown that
there is a predictable science behind achieving commercial success in any creative endeavor, from writing a popular novel to starting up a
successful company to creating an effective marketing campaign. As the world’s most creative people have discovered, we are enticed by the
novel and the familiar. By understanding the mechanics of what Gannett calls “the creative curve” – the point of optimal tension between the
novel and the familiar – everyone can better engineer mainstream success. In a thoroughly entertaining book that describes the stories and
insights of everyone from the Broadway team behind Dear Evan Hansen, to the founder of Reddit, from the Chief Content Officer of Netflix to
Michelin star chefs, Gannett reveals the four laws of creative success and identifies the common patterns behind their achievement.
The Start-up of You From the New York Times bestselling author of The Manny—a vibrant novel of love, life lessons, and learning to trust
yourself Allie Crawford has the life she always dreamed of—she's number two at a high-profile P.R. firm; she has two kids she adores; and her
husband is a blend of handsome and heroic. Wade is everything she thought a man was supposed to be—he's running a successful
newsmagazine and, best of all, he provides the stable yet exciting New York City life Allie believes she needs in order to feel secure and
happy. But when Allie finds Wade locked in their laundry room with a stunning blonde in snakeskin sandals, a scandal ensues that flips her life
on its head. And when the woman wants to befriend Allie, an old flame calls, and a new guy gets a little too close for comfort, she starts to
think her marriage is more of a facade than something real. Maybe she's fallen in love not with Wade—but with the idea of him. Captivating
and seductive, told in the whip-smart voice of a woman who is working hard to keep her parenting and career on track, The Idea of Him is a
novel of conspiracy, intrigue, and intense passion—and discovering your greatest strength through your deepest fears.
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The Idea Book Take your passion and make it happen with The Idea In You by Martin Amor and Alex Pellew Do you have an idea in you? A
hobby, a project, a product something that could change your life? The Idea in You is a bulletproof system for finding the right idea and
shaping it in to a success - on your own terms. With advice from the people behind the likes of Pizza Pilgrims, Parkrun and Decoded, The Idea
in You will show you what to expect, how to think and what to do when launching your own venture. Making your idea happen is possible - and
it will be one of the most inspiring and energizing experiences of your life. What are you waiting for? 'A wonderfully inspirational book that will
help unleash your ideas on the world' Michael Acton Smith, creator of Moshi Monsters 'Every great business starts with an idea . . . this book
will help you find yours' Richard Reed, co-founder Innocent Drinks 'It seems to me that many could-be creators simply lack support in their
lives, someone genuine who listens to their ideas and pushes boundaries to make it all seem possible. Alex and Martin must recognize this,
too, because their book is a generous offer of encouragement and spirit, a drum beat that stirred my creative confidence' Zach Klein, cofounder of Vimeo
Intuitive Entrepreneurship Burt's Bees . . . Crocs . . . MySpace . . . Every time a new story about how some nobody from nowhere got rich
producing some clever new product in his garage, you may think, Why can t I do that? Well, anyone canùthe trick is to take those good
ideas and build them into great products that can succeed in the marketplace. In this book, you will get the 12-step plan you need to make
your new product or service a profitable reality. You will learn important skills for success, including how to: Refine their idea to attract a target
audience Research the competition Find the right manufacturer Create appropriate brand messaging Build buzz online and beyond Work trade
shows and conventions Written by a woman with no formal business experience who turned her own idea into a million-dollar company, this
book is the pragmatic yet inspiring guide every aspiring entrepreneur is looking for.
The Idea Hunter HOW DO I TRANSFORM MY LIFE? The answer is simple: come up with ten ideas a day. It doesn't matter if they are good or
bad the key is to exercise your 'idea muscle', to keep it toned, and in great shape. People say ideas are cheap and execution is everything but
that is NOT true. Execution is a consequence, a subset of good, brilliant idea. And good ideas require daily work. Ideas may be easy if we are
only coming up with one or two but if you open this book to any of the pages and try to produce more than three, you will feel a burn, scratch
your head, and you will be sweating, and working hard. There is a turning point when you reach idea number 6 for the day, you still have four
to go, and your mind muscle is getting a workout. By the time you list those last ideas to make it to ten you will see for yourself what "sweating
the idea muscle" means. As you practice the daily idea generation you become an idea machine.When we become idea machines we are
flooded with lots of bad ideas but also with some that are very good. This happens by the sheer force of the number, because we are coming
up with 3,650 ideas per year (at ten a day). When you are inspired by an extraordinary idea, all of your thoughts break their chains, you go
beyond limitations and your capacity to act expands in every direction. Forces and abilities you did not know you had come to the surface, and
you realize you are capable of doing great things. As you practice with the suggested prompts in this book your ideas will get better, you will
be a source of great insight for others, people will find you magnetic, and they will want to hang out with you because you have so much to
offer. When you practice every day your life will transform, in no more than 180 days, because it has no other evolutionary choice. Life
changes for the better when we become the source of positive, insightful, and helpful ideas. Don't believe a word I say. Instead, challenge
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yourself to try it for the 180 days and see your life transform, in magical ways, in front of your very eyes.
The Idea of Justice Do you have a million-dollar idea but aren't sure how to make it a reality? Young entrepreneur Pete Williams can show you
where to start! Pete Williams has been referred to as Australia's Richard Branson. At just 21 years of age, Pete embarked on a highly
publicised and successful entrepreneurial venture, to sell the Melbourne Cricket Ground, in pieces! In How to turn your million dollar idea into a
reality, Pete passes on the techniques he used to sell the G, including: developing your idea to reach a hungry market achieving maximum
sales for minimal expense using publicity and leverage structuring your business to suit your lifestyle pricing your products and services for
maximum sales tapping into a worldwide market online using networking and team force to build your business. Readers will also gain access
to a wealth of free material on Pete's website, including discounts on his marketing seminars and products.
Hierarchy In business you should Free the Idea Monkey to focus on what matters most. This book shows (in an extremely entertaining way)
how the most innovative leaders and organizations work and play to find this balance. Walt Disney partnered with Roy Disney (Walt handled
the Imagineering; Roy made sure they made money at it.) Orville Wright partnered with his brother Wilbur. Steve Jobs partnered with Steve
Wozniak. Great leaders and great organizations have found the balance between the enthusiastic and inspiring Idea Monkeys and the focused
and empowering leaders, the people who turned their ideas into a reality. Written by the leaders of the globally recognized Innovation Agency,
this book contains entertaining stories, fun illustrations and practical tips to inspire and empower both Idea Monkeys—and the (Ring) Leaders
who must somehow focus those creative people’s energy and ideas.
Startupland "Origins of an Idea defends the concept of 'original ideas,' as envisioned by our Founding Fathers, from the surge of attacks
lodged against it by The Pirate Party, the Free Culture Movement, anti-SOPA proponets and others wou would have us do away with the
concept of intellectual properties and the monopolies established by our U.S. Constitution. Mr. Shrum advances an apologetic for the concept
of original expression of ideas, and maintains that owernship thereof is an inherent human right that is indispensable to the advancement of
human progress" -- P. [4] of cover.
Your Idea, Inc. Everything you need to know to look after yourself to bring about and maintain perfect health, prosperity, wealth, happiness,
quality of life and longevity. It reveals that we are, without realising, not doing enough or the right things to protect our health and prosperity
which is equally extremely damaging to nature, wildlife, oceans, sea-life, fresh springs, waterways and air, and us. The Book by Linde utilises
new and ancient knowledge from around the world, over the millennia identifying what changes we need to make to enhance every aspect of
our lives with simple solutions for almost every situation. It is your most powerful contribution to protecting, nurturing and saving our planet. In
summary, 'THE BOOK' Consists of Six Chapters which incorporates a summary within each one: Lifestyle; Food & Nutrition; Medical Care;
Mind; Water; and Now Live the final chapter which you can cast your eye over first as it is a synopsis of the complete works. It is highly
recommend to read from cover to cover but, it is packed with valuable information to just use as a Reference Manual on a day to day basis.
Teaches you how to look after your body and mind to ultimately prevent illness, but also to help regain and maintain perfect health; Provides
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countless number of practical, realistic & simple tips to easily adopt into your day to day lifestyle improving quality of life, saving time & money
and gaining longevity; Fuses together specialised areas in health & mind, lifestyle & environment under one cover; Identifies our day to day
toxic exposures that we are unaware of and provides successful resolutions; Gives you complete fundamental knowledge and awareness, to
use your courage to take responsibility for your life enhancing your health, prosperity and happiness; Provides you with ancient knowledge and
practices to new, from science including quantum physics, to philosophy, psychology, and important detail on nutrition, exercise, energies and
medicine; Is very current, answering all the conflicting hype about diets, the next super food or the bad effects of conventional drugs or sugar
that are in the media weekly, even daily; For more information please visit www.thebookbook.co.uk
The Creative Curve Written by a world-renowned authority, Hierarchy takes readers on a journey which traverses how hierarchy has evolved,
is understood in various disciplines, and is applied in practice. Referring a wide range of sources, the book provides an inspirational
introduction to understanding what is perhaps the key idea in business and management. As a fundamental organizational principle, hierarchy
is everywhere. Perhaps because of its ubiquity, the significance of hierarchy has become under-analyzed in view of the growing strains on
society imposed by organizational inequality. This book analyzes the advantages and disadvantages that hierarchy brings as a form of
organization, providing an accessible overview of this fundamental idea within both business and society. This concise book provides a useful
overview of existing research, for both students and scholars of business.
What Do You Do with a Problem? We are living in fascinating times, when the power of technology is not just reshaping, but is transforming
the globe in unprecedented ways. These include the ability to connect with anyone across the globe in an instant using a tiny device in the
palm of our hands to the availability of self-learning systems to take over, not only the most mundane of tasks, but the most sophisticated
tasks previously thought to be performable only by superior human faculties. Regardless of whether you consider this progress to be beneficial
to society or harmful, these technological advancements are here to stay. On one hand, these current transformational technological
advancements threaten this stability of society. On the other hand, they present an opportunity for all of us to awaken our inner entrepreneurs.
This book makes the transition from an employee to an entrepreneur smooth for the masses. Many of us have ideas to improve this world in
some way and even feel strongly about some of those ideas at a deeper level. However, we find ourselves perplexed on two levels: 1. Where
to start when building an idea into a business? 2. What are the various dimensions and activities needed to launch an idea into a business?
This book will introduce you to a structured framework, called Transform3+1, to transform your idea into a business by following simple and
specific steps spread across four stages. The framework is grounded in the belief that all solutions solve human problems using technology or
otherwise. The first stage will help you understand the problem facing your target user by building empathy. Once you understand the
problem, comes the stage of devising a solution in an iterative manner through prototyping the new concept and validating with the user. Most
start-ups fail not because they didn’t find the right problem to solve for the target user or that their solution lacked technological prowess but
because they could not figure out a sustainable business model. Third stage will focus on crafting a business model. And the final stage
introduces you to a unique approach of managing risk associated with your venture. This unique framework leverages the principles of Design
Thinking, agile development, and lean start-up combined in an easy to follow manner by anyone and helps transform ideas into business in a
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short timeframe with little or no investment.
Making Ideas Happen “An original and beautiful book. It suggests that the surest way to liberate ourselves is through the power of our ideas.”
—Nelson Mandela Foundation “This is not just one of those books that makes you think. It challenges you to think. It demands that you think,
and to beware of all those obstacles that would stop you from trusting your instincts and finding an idea.” —Lee Clow, Global Director of Media
Arts, TBWA\Chiat Day As an award-winning playwright, author, and Worldwide Creative Director of TBWA, John Hunt has witnessed again
and again the power of original thinking to transform both companies and individuals. In The Art of the Idea, Hunt addresses everyone from
the global boardroom to the man on the street, bridging the gap with ease. Few can argue with Hunt’s claim that it is ideas that move the world
forward, and he refreshingly articulates that anyone can play: there is no hierarchy to original thinking. The Art of the Idea provides a toolbox
for achieving excellence and offers a new way of defining your world. By illustrating how to create space so ideas can breathe, it provides a
lifeline to those who find themselves stuck in a rut. Unassuming, original, and accessible, the publication includes insights by this leader in
creative thinking, and is accompanied by 20 original paintings and collages by the internationally acclaimed South African artist Sam
Nhlengethwa. The Art of the Idea grants permission to trust our instincts, endure initial ridicule, and practice thinking as a team sport.
Whatever your idea is about ideas, this book will change it.
Writing Great Books for Young Adults A blueprint for thriving in your job and building a career by applying the lessons of Silicon Valley’s most
innovative entrepreneurs. LinkedIn cofounder and chairman Reid Hoffman and author Ben Casnocha show how to accelerate your career in
today’s competitive world. The key is to manage your career as if it were a start-up business: a living, breathing, growing start-up of you. Why?
Start-ups—and the entrepreneurs who run them—are nimble. They invest in themselves. They build their professional networks. They take
intelligent risks. They make uncertainty and volatility work to their advantage. These are the very same skills professionals need to get ahead
today. This book isn’t about cover letters or resumes. Instead, you will learn the best practices of Silicon Valley start-ups, and how to apply
these entrepreneurial strategies to your career. Whether you work for a giant multinational corporation, a small local business, or launching
your own venture, you need to know how to: * Adapt your career plans as you change, the people around you change, and industries change.
* Develop a competitive advantage to win the best jobs and opportunities. * Strengthen your professional network by building powerful
alliances and maintaining a diverse mix of relationships. * Find the unique breakout opportunities that massively accelerate career growth. *
Take proactive risks to become more resilient to industry tsunamis. * Tap your network for information and intelligence that help you make
smarter decisions. A revolutionary new guide to thriving in today's fractured world of work, the strategies in this book will help you survive and
thrive and achieve your boldest professional ambitions. The Start-Up of You empowers you to become the CEO of your career and take
control of your future.
The Innovation Stack Presents an analysis of what justice is, the transcendental theory of justice and its drawbacks, and a persuasive
argument for a comparative perspective on justice that can guide us in the choice between alternatives.
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The Clutter Book Whether it's a new product idea or service, inventions abound. Coming up with the idea is one thing, getting it to fly is
another. In his new book, Yubas offers readers a comprehensive, complete, practical, and easy-to-understand guide to the process of bringing
an invention to market.
Origins of an Idea The definitive history of America’s greatest incubator of innovation and the birthplace of some of the 20th century’s most
influential technologies “Filled with colorful characters and inspiring lessons . . . The Idea Factory explores one of the most critical issues of our
time: What causes innovation?” —Walter Isaacson, The New York Times Book Review “Compelling . . . Gertner's book offers fascinating
evidence for those seeking to understand how a society should best invest its research resources.” —The Wall Street Journal From its
beginnings in the 1920s until its demise in the 1980s, Bell Labs-officially, the research and development wing of AT&T-was the biggest, and
arguably the best, laboratory for new ideas in the world. From the transistor to the laser, from digital communications to cellular telephony, it's
hard to find an aspect of modern life that hasn't been touched by Bell Labs. In The Idea Factory, Jon Gertner traces the origins of some of the
twentieth century's most important inventions and delivers a riveting and heretofore untold chapter of American history. At its heart this is a
story about the life and work of a small group of brilliant and eccentric men-Mervin Kelly, Bill Shockley, Claude Shannon, John Pierce, and Bill
Baker-who spent their careers at Bell Labs. Today, when the drive to invent has become a mantra, Bell Labs offers us a way to enrich our
understanding of the challenges and solutions to technological innovation. Here, after all, was where the foundational ideas on the
management of innovation were born.
The Anatomy of an Idea Fans of Emily Winfield Martin will delight in this loving, gorgeously illustrated story that celebrates new life. Hidden
inside every living thing is an idea. That idea can sprout, sing, wriggle, take wing . . . into something amazing! Exploring beginnings both small
and great, The Amazing Idea of You bonds the human and natural worlds in a lyrical burst of celebration. So dig deep, fly high, look around,
and find the extraordinary inside everything . . . including YOU!
Innovation Contested A different way of discovering and developing the best business ideas Jack Welch once said, "Someone, somewhere
has a better idea." In this myth-busting book, the authors reveal that great business ideas do not spring from innate creativity, or necessarily
from the brilliant minds of people. Rather, great ideas come to those who are in the habit of looking for great ideas all around them, all the
time. Too often, people fall into the trap of thinking that the only worthwhile idea is a thoroughly original one. Idea Hunters know better. They
understand that valuable ideas are already out there, waiting to be found - and not just in the usual places. Shows how to expand your
capacity to find and develop winning business ideas Explains why ideas are a critical asset for every manager and professional, not just for
those who do "creative" Reveals how to seek out and select the ideas that best serve your purposes and goals and define who you are, as a
professional Offers practical tips on how to master the everyday habits of an Idea Hunter, which include cultivating great conversations The
book is filled with illustrative accounts of successful Idea Hunters and stories from thriving "idea" companies. Warren Buffet, Walt Disney,
Thomas Edison, Mary Kay Ash, Twitter, and Pixar Animation Studios are among the many profiled.
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Idea Jar How the world's leading innovators push their ideas to fruition again and again Edison famously said that genius is 1 percent
inspiration, 99 percent perspiration. Ideas for new businesses, solutions to the world's problems, and artistic breakthroughs are common, but
great execution is rare. According to Scott Belsky, the capacity to make ideas happen can be developed by anyone willing to develop their
organizational habits and leadership capability. That's why he founded Behance, a company that helps creative people and teams across
industries develop these skills. Belsky has spent six years studying the habits of creative people and teams that are especially productive-the
ones who make their ideas happen time and time again. After interviewing hundreds of successful creatives, he has compiled their most
powerful-and often counterintuitive-practices, such as: ·Generate ideas in moderation and kill ideas liberally ·Prioritize through nagging
·Encourage fighting within your team While many of us obsess about discovering great new ideas, Belsky shows why it's better to develop the
capacity to make ideas happen-a capacity that endures over time.
Product Idea to Product Success
The Idea of You Solène Marchand begins an impassioned affair with a member of her daughter’s favorite boy band.
Become an Idea Machine
Free the Idea Monkey “Seems destined to help jump-start classroom writing assignments.” —Publishers Weekly "A good starting point for
creativity in various forms.” —School Library Journal “This imaginative book is likely to inspire more Idea Jars in classrooms.” —Booklist From
the author of Warning: Do Not Open This Book comes a lively story about a teacher’s special jar where her students keep their story
ideas—but watch out when those ideas go on the loose! The idea jar is where students keep their ideas—anything from a Viking to a space
robot to a giant dragon. These ideas can be combined to make new exciting stories. But watch out when the ideas escape the jar—they might
get a little rowdy! Adam Lehrhaupt’s newest picture book is sure to inspire creativity, imagination, and adventure.
The Art of the Idea In this comprehensive work, John S. Wilkins traces the history of the idea of "species" from antiquity to today, providing a
new perspective on the relationship between philosophical and biological approaches.--[book cover].
The Idea of You From the cofounder of Square, an inspiring and entertaining account of what it means to be a true entrepreneur and what it
takes to build a resilient, world-changing company In 2009, a St. Louis glassblowing artist and recovering computer scientist named Jim
McKelvey lost a sale because he couldn't accept American Express cards. Frustrated by the high costs and difficulty of accepting credit card
payments, McKelvey joined his friend Jack Dorsey (the cofounder of Twitter) to launch Square, a startup that would enable small merchants to
accept credit card payments on their mobile phones. With no expertise or experience in the world of payments, they approached the problem
of credit cards with a new perspective, questioning the industry's assumptions, experimenting and innovating their way through early
challenges, and achieving widespread adoption from merchants small and large. But just as Square was taking off, Amazon launched a similar
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product, marketed it aggressively, and undercut Square on price. For most ordinary startups, this would have spelled the end. Instead, less
than a year later, Amazon was in retreat and soon discontinued its service. How did Square beat the most dangerous company on the planet?
Was it just luck? These questions motivated McKelvey to study what Square had done differently from all the other companies Amazon had
killed. He eventually found the key: a strategy he calls the Innovation Stack. McKelvey's fascinating and humorous stories of Square's early
days are blended with historical examples of other world-changing companies built on the Innovation Stack to reveal a pattern of groundbreaking, competition-proof entrepreneurship that is rare but repeatable. The Innovation Stack is a thrilling business narrative that's much
bigger than the story of Square. It is an irreverent first-person look inside the world of entrepreneurship, and a call to action for all of us to find
the entrepreneur within ourselves and identify and fix unsolved problems--one crazy idea at a time.
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